Ferry Monthly Report: May, 2013

Table 1. Frye Island Ferry Customers from Mainland

# of Customers
Paying Customers:
Old Paper Ferry Tickets 1 0.0%
Cash to Ferry Mate 98 3.5%
Commercial Accounts 43 1.5%
EZ-Ride Accounts 2,131 75.6%
PrePaid Barcode Ferry Tickets 19 0.7%
Sub-total 2,292 81.3%
Rejected Barcode Tickets 1 0.0%
Offical Town Use:
Department - Administration 88 3.1%
Department - Ferry System 110 3.9%
Department - Fire 1 0.0%
Department - Golf Club 50 1.8%
Department - Police 15 0.5%
Department - Public Works 86 3.1%
Department - Recreation 7 0.2%
Department - Yacht Club 2 0.1%
Earned Ride Employee Accounts 35 1.2%
Sub-total 394 14.0%
Authorized Free Customers:
Central Maine Power 8 0.3%
Emergency Vehicles 1 0.0%
Fairpoint Telephone 12 0.4%
Fryes Leap Store 76 2.7%
Fuel Oil Delivery 0 0.0%
Propane Delivery 13 0.5%
Septic Service 2 0.1%
U.S. Post Office 19 0.7%
Sub-total 131 4.6%
Total 2,818 100.0%

Usage Value
5 0.0%
3,705 4.9%
2,391 3.2%
54,535 72.8%
310 0.4%
$60,946 81.4%
$15 0.0%
2,350 3.1%
2,125 2.8%
15 0.0%
960 1.3%
240 0.3%
2,030 2.7%
375 0.5%
60 0.1%
510 0.7%
$8,665 11.6%
275 0.4%
15 0.0%
580 0.8%
3,340 4.5%
0 0.0%
675 0.9%
115 0.2%
285 0.4%
$5,285 7.1%
$74,911 100.0%
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