Ferry Annual Report: 2011

Table 1. Frye Island Ferry Customers from Mainland

Paying Customers:
Old Paper Ferry Tickets
Cash to Ferry Mate
Commercial Accounts
EZ-Ride Accounts
PrePaid Barcode Ferry Tickets
Sub-total

Rejected Barcode Tickets (See Note 1)

Offical Town Use:
Department - Administration
Department - Ferry System
Department - Fire
Department - Golf Club
Department - Police
Department - Public Works
Department - Recreation
Earned Ride Employee Accounts

Sub-total

Authorized Free Customers:
Central Maine Power
Emergency Vehicles
Fairpoint Telephone
Fryes Leap Store
Fuel Oil Delivery
Propane Delivery
Septic Service
U.S. Post Office
Sub-total

Total

# of Customers

64
2,044
506
6,592
11,895
21,101

91

533
415
71
388
223
804
29
359
2,822

120
16
72

253
10
47
37

135

690

24,704

0.3%
8.3%
2.0%
26.7%
48.2%
85.4%

0.4%

2.2%
1.7%
0.3%
1.6%
0.9%
3.3%
0.1%
1.5%
11.4%

0.5%
0.1%
0.3%
1.0%
0.0%
0.2%
0.1%
0.5%
2.8%

100.0%

Usage Value
1,135 0.2%
56,410 11.2%
17,610 3.5%
112,120 22.2%
191,650 37.9%
$378,925 74.9%
$1,420 0.3%
10,145 2.0%
6,230 1.2%
1,760 0.3%
8,420 1.7%
3,665 0.7%
49,850 9.9%
485 0.1%
5,390 1.1%
$85,945 17.0%
4,645 0.9%
475 0.1%
4,040 0.8%
20,125 4.0%
1,095 0.2%
3,045 0.6%
3,905 0.8%
2,025 0.4%
$39,355 7.8%
$505,645 100.0%
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